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Born in Manila, made in California, based in Amsterdam, 
I’m a multidisciplinary, multicultural, multihyphenate 
creative. I’m an outsider with insight. I’m a tropical native 
who’s gone through the  nomadic madness of going where 
the project takes me.

This journey has brought me all over the world, with all 
sorts of brands, through every rung of the ladder. I’ve 
earned my keep as a camera assistant on a Kendrick   
Lamar music video shoot. I’ve found recognition premier-
ing a short film at Tribeca. I’ve also come up with ideas for 
clients both microscopic and monumental.

Even after all these years, I’m as hungry as ever. I’ve seen a 
lot, but I also know I’m just getting started.

“First Match” Best short winner – Grand Rapids International Film Festival

M Y  N A M E  I S 

M I G U E L

https://vimeo.com/74660510
https://vimeo.com/214620605
https://vimeo.com/155258325


T E N  Y E A R S  O F 
S T O R I E S  &  I D E A S
In 2009, the Nashville Film Festival invited me to premiere my short documentary on a well-known San Francisco street drummer. As I had 
made it when I was seventeen, it was part of their Young Filmmakers program. It my first time to ever see my work on the big screen. A few 
years later, another short got into Tribeca. All the directors were invited to brunch hosted by Robert De Niro. I had to hide the fact that I 
was twenty at the time, as legally I was not supposed to sip on those mimosas. This became a recurring theme in my career – exceeding 
expectations and getting into places where I probably should not have been. When I shot my first major campaign for a global brand, I was 
just twenty-three. At the first meeting, I was the youngest person in the room, even younger than some of the interns. Lauren, who had 

been one of the creatives for the project had this to say:

“Miguel was chosen by Johnson’s Baby to bring to life one of my biggest projects of the year. Was I nervous? Quite a bit. 
We had no real storyboard to show him. Just a germ of an idea and an experimental one at that. Logistical nightmares 

aside, he also had to carry the room with grace and put the most demanding client’s minds at ease. 

Once production began, it pretty evident that Miguel was beyond his years of experience. He was open-minded and  
receptive to ideas thrown at him by the agency. He convinced a room filled with marketing honchos that he was highly 

capable of maneuvering a multi-million peso project.” – Lauren Lim, Regional Creative Director, BBDO Singapore

https://vimeo.com/151352764


F R O M 

P I T C H 

T O 

P O S T

In 2016, I was approached by FILA to create 
a short film for them. This was back when 
they were trying to rebrand. This was before 
they’d become a staple of streetwear.

They gave a few reference videos, and 
from there, I wrote a script, had it  
storyboarded, came up with transitions,  

locations, and basically oversaw the whole 
process from pitch to post.

On top of that ,we did all that with the  
budget of under 7,000 euros.



FILA – What Makes You Free

https://vimeo.com/193833888


I M A G E S 

A N D 

W O R D S
Long before I ever picked up the  
camera, I had the pen. Language was 
my first love. I wrote essays, prose, 
short stories, scripts, and of course, 
copy. I delighted in using words to 
paint pictures and to pursuade – even 
if these words were used just to sell an 
old printer.

The next page is a sample of copy I 
had written for a local startup.

https://drive.google.com/file/d/1FM4UrZw1OHoye_xoL0xnQn_Xl7-BvDmU/view?usp=sharing
https://drive.google.com/file/d/1FM4UrZw1OHoye_xoL0xnQn_Xl7-BvDmU/view?usp=sharing


Good job.

You’ve gotten that degree, that job, and that fancy office.
You’re secure. You’re set. You’re safe.

Is that it though? Is that all you want? Safe?

After all, the saying goes, “Better safe than sorry.”

But what if at the end of it all, you’re sorry because you played it safe?

If all you are is safe, then all you will be is sorry.

Too safe for the critics, too sorry to have fans.

Too safe to endure trials, too sorry to experience triumph.

Too safe to walk through the shadows, too sorry to bask in the light.

Why keep following the same old script when you can write your own story?

Sure, it’s scary, but without the risk, without the suspense, without your heart wanting to burst out 
of your chest, how can you ever feel fully alive?

It’s not that there’s anything wrong with safety, security, or certainty…

But whoever said, ‘Safety first’ was probably never first in anything.

Nomad MBA – Manifesto

https://vimeo.com/325454489


M O N E Y 
M A T T E R S



Small budget, big vision
During my stint in Southeast Asia, I learned to work with limited resources. I knew how to wring out every bit of beauty with what 
we had. In 2016, FOX needed new content. I pitched a short documentary series on local street food. They bought the concept and 
gave us a budget – a miniscule 5,000 USD. What were we able to do with that money?

We shot eight two-minute episodes, all of which were selected as part of the Santa Barbara International Film Festival.
I am well aware of expensive it is to make films, but I’m also well aware of how far creativity can go.

https://www.miguelluis.tv/native-tongue-screener


K N O W I N G

C L I E N T S ’

N E E D S
( B E F O R E  T H E Y  D O )



The world’s saddest socks
In my first year in Amsterdam, a family-owned business asked 
me if I could shoot a video for them. The product was a plas-
tic clip that you could use to keep your socks together. They 
wanted a simple demonstration film. It was an easy enough 
job that would’ve taken two hours at most, but something 
didn’t sit well with me. I couldn’t just phone it in.

It was a bit difficult coming up with concepts. After all, I 
didn’t even think these clips were all that necessary. Then 
it hit me – if I felt this way, did others feel the same too?  
Perhaps a demo wouldn’t help if no one thought they needed 
the product in the first place.

Even though the client had not asked for it, I wrote script and 
pitched this idea of a PSA. Tonally, it was similar to all those 
heartwrenching ads that implored people to adopt a dog, but 
instead of sad canines, I put clips of lost socks.

They loved the concept and was thrilled to have a video that 
went far beyond anyone’s expectations.

https://vimeo.com/239956102


F I N I S H I N G 

T O U C H E S



When I work on a project, 
I intend on overseeing every  
single element. (Yes, even the VO.)

For this Gatorade piece I shot in Los Angeles, I had to 
give the actor direction.

With these sports brands, the obvious direction is to either 
do the griseled voice or army sargeant trying to pump the  
audience up.

Our talent, Howard Nair, however, had a certain warmth. 
I thought it would be such a waste to not lean into that. So  
instead of the typical approach, I asked him to read the 
lines as if he were telling a story to his child.

This tone worked as an effective counterpoint to the  
hypermasculine visuals and balanced it all out.

https://vimeo.com/65183281


B U I L D I N G
A N 

E N T I R E
B R A N D



From an idea to a product
to a movement.
Here’s the work most proud of:

Last year, I led a Kickstarter campaign that raised over 12,000 euros in  
thirty days. For So Cards, I conceptualized the video, shot it, edited it, 
wrote the copy for the page. I also sent emails to influential photogra-
phers, writers, and artists to help get the word out. Among those who 
tweeted about the campaign are Jeremy Cowart and Nick Onken (who 
that week had just recorded a podcat with Usher.) Since launching, I’ve 
grown the simple idea into a giant movement with thousands of followers  
all across the globe. It’s even turned into a series of events held in  
Amsterdam, The Hague, Berlin, Rome, Florence, Chicago, Tel Aviv, and  
Manila. Within just eight months, I was even invited by TEDx to get on stage do 
a talk on the power of questions.

On top of all this, it has generated over 22,000 dollars in revenue in the  
U.S. alone.

To this day, all the visuals, copy, event organization, and social media  
content are done by one person – me.

So if you’re looking for someone who knows every facet of production, who can 
think beyond the confines of film, who has a unique understanding of clients’ 
needs, let’s talk.

https://www.kickstarter.com/projects/1747186106/so-cards-a-collection-of-questions-for-deeper-disc
https://vimeo.com/276255990
www.socards.org
www.socards.org/events
www.instagram.com/socards
www.instagram.com/socards


l a s t  w o r d s
Whether the end product is online,  
offline, filmed, photographed, or  

illustrated, I’ve got ideas flowing through 
my veins and the mental muscle to bring 
them to life. I can think on my toes and 

work under pressure.

Beyond experience and technical know-how, 
I’ve also spent years shooting  

documentaries, conducting interviews. 
I know how to communicate effectively and 

make  people feel safe and welcome. 
When I lead, it feels more like a collabora-

tion than one person barking orders at 
his subordinates.

I hope this selection of work and anecdotes 
gave you a good impression of this Monk. 

That said, I can give a better one in person. 
If any of this intrigues you, I would love to 

continue this conversation over coffee.

Thank you for reading allthe way to the end. 
Though I’d like to think this is  

just the beginning. 


